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WHAT WE WILL COVER

• What Data Matters?

• Understand our Goals for our Assets

• Analyzing and Capturing Data

• Activating Your Assets Super Powers

• Selling our Strengths





WHAT DATA MATTERS

• Click Through Rates 

• Engagement Rates

• Location Demographics 

• Age and Gender Demographics



Convert Or Influence Action



TEST YOUR ASSETS

• Measure your assets ability to:

• Drive traffic to Organic vs Sponsored style content

• Engagement (comments, likes, shares) 

• Key moments – direct contact regarding call to action

• Increase or decrease in views/clicks over time 



WHAT DOES EACH PLATFORM 
DELIVER?



WHAT DOES IT DO?

• Excellent for driving traffic to Target URLS

• Easily Boosted to Reach targets

• Easy to view engagement and insights 

• Use for “Broadcast” style posts with the 
goal of driving traffic to brand URL (one 
stop activation, no additional steps 
required) 

• Repetitive posting to meet targets and goals 

• Redirect platform for Blog promotions 

• Questions, Community Surveys for passive 
marketing 

• Amplify content via paid amplifiers

ACTIVATE ITS SUPERPOWER

FACEBOOK





WHAT DOES IT DO?

• Demographic “activity” level will be 
generalized 

• Visually appealing and potential for brand 
awareness 

• Comfortable place for followers to ask 
questions (stories, dm’s) 

• “one & done” with limited ability to amplify 
reach via quantity. 

• Work to increase followers to 10K to get 
swipe up- best way to generate clicks 

• Use Later or Tap.Bio for a BIO url that 
redirects to a better clickable page

• Use calls to action in posts- (feedback, 
follow, etc) to provide clear data to client

• Capture “Discovery” Stats- # of accounts 
reached and % not follow you. 

• Redirect to timeline post via stories

ACTIVATE ITS SUPERPOWER

INSTAGRAM





WHAT IT DOES BEST

• Solve problems and answer questions! 

• Keyword search value

• Redirects via cards and annotations 

• Reaches men more than women (in most 
cases) 

• Confirm age demographics of your
account

• Ensure all videos are fully optimized 

• Use titles and keywords that “teach” or 
solve a problem. Capture URL’s in 
description

• Insert annotations to clientsYouTube 
account or other videos 

• Embed in content for greater reach, and
“double whammy” of blog asset

ACTIVATE ITS SUPERPOWER

YOUTUBE





WHAT IT DOES BEST

• Broadcast, broadcast broadcast – saturate 
market with links

• Creates an “expert level” conversation 
opportunity 

• Impression reporting (hashtracking etc) 

• Easy to increase impressions by 
increasing quantity 

• Easy to increase click thru by increasing
quantity

• Hashtag r/t add value to your brand

ACTIVATE ITS SUPERPOWER

TWITTER





WHAT IT DOES BEST

• Lasts “forever”

• Permanent shareable content for the 
brand

• Filled with juicy branded bits (photos,
links, etc)

• Know your views per post (sponsored vs 
unsponsored) 

• Share, share, share - to drive views and 
traffic

• Create multiple click through calls to 
action 

• Know HOW to get your readers to your 
blog posts!!!! 

ACTIVATE ITS SUPERPOWER

BLOG/CONTENT









HOW DO WE SELL OUR 
STRENGTHS?

Creating Strategic and Lasting Partnerships



KNOW YOUR TOOLS

• Understand WHAT your assets will do 

• Understand HOW to convert your fans to action

• Know WHO you reach on each platform 

• Break your “assets” into products that deliver a specific result 

• Understand theValue of each “result” that you can provide

• Sell the right tool, for the right job and you will create lasting partnerships



What kind of hole does 
the brand want to dig



LET’S CONNECT 

www.3cconsulting.ca

julie@julienowell.com

Facebook:  
Julie Nowell
DM, connect, ask
questions

Twitter-
@julienowell
Follow and engage! 

Instagram:  
@julesnowell
Follow & DM (lots 
of chickens here 
folks) 

http://www.3cconsulting.ca/
mailto:Julie@julienowell.com

